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Abstract : - Automobile industry from being confined to the high class people industry has now
grown into a multi-billion and a multi faceted industry. Worthily on account of its phenomenal
socio-economic magnitudes and prospects four wheeler industry has also become the subject of
status symbol. Hence our present research in the area of four wheeler in general and a
Comparative Study of Rural and Urban Consumer of Rajasthan regarding four wheeler industry,
in particular. The objective of the present paper is to understand the prospects of four wheeler
industry in Rajasthan in the era of liberalization, privatization and globalization (LPG). Indian
& Rajasthan four wheeler industry today is on the threshold of a big change for large economic
gains. However, tourism is much more than an economic activity; it has become a way of life.
Without ignoring the problems of four wheeler industry and its implications on the future, we
make an attempt to identify the potentials of four wheeler industry in the present liberal
environment. The paper analysis the key changes and challenges in the path of revolutionizing
the four wheeler industry in the new millennium. By making use of appropriate secondary data,
the authors try to understand the interactivity between four wheeler enterprise of Rajasthan and
its stakeholders, including consumers.
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I. INTRODUCTION
Marketing is about identifying and meeting human and social needs. Kotler and Keller give the
short definition of marketing as meeting customer needs profitably. The American Marketing
Association
provides
this
definition
for
marketing.
"Marketing is the activity, set of institutions and processes for creating, communicating,
delivering, and exchaging offerings that have value for customers, clients, partners, and society
at large."1
Marketing Management as the art and science of choosing target markets and getting, keeping,
and growing customers through creating, delivering, and communicating superior customer
value. The automobile industry today is the most lucrative industry in Rajasthan due to the
increase in disposable income in both rural & urban sector and easy finance being provided by
all the financial institutes, the passenger car sales have been significantly increased.
Consumer Behaviour is the study of how individual customers, groups or organizations select,
buy, use, and dispose ideas, goods, and services to satisfy their needs and wants. It refers to the
actions of the consumers in the marketplace and the underlying motives for those actions.
Marketers expect that by understanding what causes the consumers to buy particular goods and
services, they will be able to determine which products are needed in the marketplace, which are
obsolete, and how best to present the goods to the consumers.
The study of consumer behaviour assumes that the consumers are actors in the marketplace. The
perspective of role theory assumes that consumers play various roles in the marketplace.
Starting from the information provider, from the user to the payer and to the disposer,
consumers play these roles in the decision process.
Consumer behaviour is the actions and decision processes of people who purchase goods and
services for personal consumption.
Consumer Behaviour is the decision process and physical activity, which individuals engage in
when evaluating, acquiring, using or disposing of goods and services.

Every Consumer has some sort of vision for the car while purchasing i.e.



Price
Income of the consumer
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Features in Car
Safety Standards
Expectations

Consumer behaviour is affected by some factors like age, marital status, family background,
education, income, occupation specially in automobile sector of Rajasthan. Consumer behaviour
mainly depends on some key factors such as pricing of the car, the income of the consumer,
features of the car, finance availability, safety standard of the car, expectations of the consumer.
Price of the car matters the most as Rajasthan is the deserted area so consumer in this region is
of middle class, that’s why pricing of the car matters the most. Income of the consumer also
depends on the availability of the sources for the income. Due to the deserted area income of the
people is not so high, so the purchasing capacity of the consumer is also not very high.
Safety standards are the imperative issue now a days. Consumer should looks for the safety
standards of the car while purchasing. But the ratio is very low of the consumer who actually
examine the safety standards before purchasing the car. Expectations of the consumer also plays
vital role while purchasing the car. Some people expects the luxury or some people expects the
comfortably or some people prefer the durability. It depends on preference of the consumer.

II. INDUSTRY INSIGHT

Tata Motors Limited (formerly TELCO, short for Tata Engineering and Locomotive
Company) is an Indian multinational automotive manufacturing company. Its products include
passenger cars, trucks, vans, coaches, buses, construction equipment and military vehicles. It is
the world's 17th-largest motor vehicle manufacturing company2.
Tata Motors has auto manufacturing and assembly plants in Jamshedpur, Pantnagar, Lucknow,
Sanand, Dharwad, and Pune in India, as well as in Argentina, South Africa, Thailand, and the
United Kingdom. It has research and development centres in Pune, Jamshedpur, Lucknow, and
Dharwad, India and in South Korea, Spain, and the United Kingdom. Tata Motors' principal
subsidiaries purchased the British premium car maker Jaguar Land Rover (the maker of Jaguar,
Land Rover, and Range Rover cars) and the South Korean commercial vehicle manufacturer
Tata Daewoo. Tata Motors has a bus-manufacturing joint venture with Marcopolo S.A. (Tata
Marcopolo), a construction-equipment manufacturing joint venture with Hitachi (Tata Hitachi
Construction Machinery), and a joint venture with Fiat Chrysler which manufactures
automotive components and Fiat Chrysler and Tata branded vehicles.
Founded in 1945 as a manufacturer of locomotives, the company manufactured its first
commercial vehicle in 1954 in a collaboration with Daimler-Benz AG, which ended in 1969.
Tata Motors entered the passenger vehicle market in 1991 with the launch of the Tata Sierra,
becoming the first Indian manufacturer to achieve the capability of developing a competitive
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indigenous automobile.[4] In 1998, Tata launched the first fully indigenous Indian passenger car,
the Indica, and in 2008 launched the Tata Nano, the world's cheapest car. Tata Motors acquired
the South Korean truck manufacturer Daewoo Commercial Vehicles Company in 2004 and
purchased Jaguar Land Rover from Ford in 2008.
Tata launched the Indica in 1998, the first fully indigenous Indian passenger car. Although
initially criticized by auto analysts, its excellent fuel economy, powerful engine, and an
aggressive marketing strategy made it one of the best-selling cars in the history of the Indian
automobile industry. A newer version of the car, named Indica V2, was a major improvement
over the previous version and quickly became a mass favourite.

Maruti Suzuki India Limited, formerly known as Maruti Udyog Limited, is an
automobile manufacturer in India. It is a subsidiary of Japanese automobile and motorcycle
manufacturer Suzuki. The company sold its ten millionth vehicle in India. Maruti Udyog
Limited was established in February 1981, though the actual production commenced only in
1983. In June 1971, a company called Maruti limited was incorporated under the Companies
Act. Maruti Limited went into liquidation in 19773.
Alwar is fast developing city in Rajasthan . Approach of consumer is fast changing. During the
financial year 2012-2013 about 1500 Maruti car got sold and in year 2013-2014 1800 Maruti
car got sold out of which Alto topped the list in maximum number purchased by consumer in
both the financial year but in the year 2014-2015 2100 car got sold and it was Dzire that
topped the list in maximum number of car sold .
As compare to that of Tata Motors during 2012-2013 300 number of car sold, in 2013-2014
around 300 car got sold, this figure reduced to 220 in the year 2014-2015. In all three financial
year Indigo topped the list in maximum number of car sold. This change occurred due the
availability of new model and new feature available in the car. Also petrol and diesel is
complimentary goods for the car , accordingly the demand of cars has direct relation with the
pricing of petrol and diesel .

III. CONCLUSION
Automobile industry from being confined to the high class people industry has now grown into
a multi-billion and a multi faceted industry. Worthily on account of its phenomenal socioeconomic magnitudes and prospects four wheeler industry has also become the subject of status
symbol. Hence our present research in the area of four wheeler in general and a Comparative
Study of Rural and Urban Consumer of Rajasthan regarding four wheeler industry, in particular.
The objective of the present paper is to understand the prospects of four wheeler industry in
Rajasthan in the era of liberalization, privatization and globalization (LPG). Indian & Rajasthan
four wheeler industry today is on the threshold of a big change for large economic gains.
However, tourism is much more than an economic activity; it has become a way of life. Without
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ignoring the problems of four wheeler industry and its implications on the future, we make an
attempt to identify the potentials of four wheeler industry in the present liberal environment.
The paper analysis the key changes and challenges in the path of revolutionizing the four
wheeler industry in the new millennium. By making use of appropriate secondary data, the
authors try to understand the interactivity between four wheeler enterprise of Rajasthan and its
stakeholders, including consumers.
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